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Chair’s statement
I’m delighted to be able to present these Business Improvement
District (BID) proposals for Putney and I urge you to read
through them and consider just how beneficial this BID might be
for your business. Inside you will find a series of initiatives, based
on your feedback, aimed at making Putney a better and more
prosperous place and importantly, position the town to compete
effectively. 

Many of you have taken the opportunity to provide feedback and
information throughout the consultation. As a result, I’m confident that
this business plan truly reflects the needs of both your business and your
town centre. 

I have been a store manager in Putney for five years and a committed
member of the Putney Town Centre Partnership since 2012. It is clear to me
that now is the time to progress from a model of Town Centre Management
into a business-led, self-determining approach that generates investment
and puts business in control.

A yes vote will deliver around £1.4 million of investment in Putney, directly
controlled by businesses and aimed exclusively at improving Putney Town
centre. If this business plan meets the needs of your business then it is
crucial that you vote yes in the BID ballot. I hope you will join me supporting
this genuinely exciting proposition for our town.

Gary Crook,
Putney Store Manager, Robert Dyas

The Putney BID will:
• Enhance the reputation of Putney town centre as a

welcoming and accessible place to shop, visit and work

• Make Putney a safer and cleaner town centre

• Bring Putney businesses together to help reduce costs
and act as an effective lobbying body

This BID can bring in around £1.4million
investment over the next 5 years.

YES
vote
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What is a BID?
Business Improvement Districts have been operating
across the UK for over a decade and there are now
approximately 250 BIDs established around the country,
with great success in Putney’s competing town centres
such as Wimbledon and Kingston. 

Businesses within a BID boundary vote on the adoption
of a five-year plan to address issues and opportunities
for the area. Subject to this ballot, a BID company and
board is established to oversee and deliver the BID’s
objectives.

All businesses above an agreed rateable value threshold
within the defined BID area contribute a levy to deliver
the initiatives set out in the plan. This levy is calculated as
a % of the business property’s rateable value. 

WWW.PUTNEYBID.CO.UK

Volterra have worked with

BIDs across London and have

always found them to be very

positive for the areas they

represent - driving up sales, jobs

and investment through being a

positive voice for the area.

We feel that Putney could be

improved, benefiting both its

businesses and residents.

As a company we are looking

forward to having networking

opportunities with other local

businesses and seeing ways that

we can all work together.
Ellie Evans, 
Partner, Volterra
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Why does Putney
need a BID?
The challenges for town centres are well
documented, from rapidly changing retail models
to a shift in consumer behaviour and expectations,
not least the rapid rise of online shopping and the
growth of smartphone technology. In response,
town centres around the country and in south west
London are having to up their game, by enhancing
their offer and profile.

Only by competing effectively as a cohesive centre
will Putney thrive in this increasingly competitive
environment. 

Importantly, a BID will put businesses at the heart of
this approach, with business people deciding on
what needs to be done to enhance the trading
environment and how.

This business plan is an expression of the extensive
consultation undertaken over the last year to
establish the priorities, improvements and
opportunities for Putney businesses.

Only a yes vote will ensure its delivery.

Only a yes vote will ensure the Putney BID is delivered.

As the local MP for Putney,

I am aware of how vital a thriving

Putney town centre is to our

community. It provides jobs, boosts

our local economy, and is central to

public life in the community.

A Business Improvement District

would be an excellent opportunity to

get a more co-ordinated strategy with

investment to increase the appeal of

local shopping and doing business in

central Putney.

Justine Greening,
Member of Parliament for Putney

Putney BID zone
Putney High Street 1-178

Putney Hill 1-9

Upper Richmond Road 77- 326

Putney Bridge Road 230 -339

Disraeli Road 1-7

Lacy Road 1-30

Chelverton Road 1-3

Brewhouse Lane 1-30

Brewhouse Street

Werter Road 2-6

Burston Road 1-3

Ravenna Road 13, 13a

YES
vote

Indicative map only



6

WWW.PUTNEYBID.CO.UK

YES
vote



7

Online Putney 

To succeed as a town centre, Putney has to adapt to the
new digital environment and use it to its advantage.

Putney BID will focus on building a relationship with its
community and visitors online. It will ensure local
residents know what is on offer on their doorstep.

This will include:

• A new consumer website with full business listing 

• Well-populated Putney BID social media channels 

• The establishment of a consumer database 

• Use of the latest click and collect technology to

encourage people back to the high street.

As an independent

business, at Crewroom we would

like to see Putney perform better.

Putney needs to sell itself to

continue to survive in the

ever-evolving retail sector.

The marketing included within

this business plan should

re-position Putney and give us 

the competitive edge required.

Kate Giles,
Owner Crewroom

Prefer Putney Loyalty Scheme

The Putney BID will develop a new loyalty scheme aimed
at encouraging the residents of Putney to embrace the
local high street and to increase their time and spend
locally. The scheme will include a selection of enticing
offers and exclusive competitions to help build a
relationship with customers based on value and loyalty.

Putney events calendar

The Putney BID will maximise the iconic Thames side
location, our relationship with the river and historic links
with the Boat Race. The BID will co-ordinate a managed
programme of events, markets and festivals throughout
the year building on the existing events and creating
unique and new ones which will attract more spend from
shoppers and visitors.

The Putney BID will build a profile and brand for the town. 

Marketing Putney
You told us that you wanted to increase footfall,
dwell time, spend and awareness of what a great
place Putney is. 

Key to this is building a profile and brand for the town
that is recognisable, and trusted, which will help
connect the town with existing and new shoppers,
visitors, businesses and workers.
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Putney BID Rangers 

The BID will introduce BID rangers who will act as the
eyes and ears of the BID. Their role is to communicate all
that is going on and work as a quick response to any
problems. This on-street team will work towards a police
accreditation that will allow them to tackle some of the
low level crimes that cost businesses valuable time as well
as the direct cost of stock loss.  

Enhanced Digital Radio Scheme 

Putney BID will improve on the current retail radio
scheme that links businesses to each other and back to
the CCTV room in the Town Hall. Even if you are a lone
worker, you will always have the security of knowing that
other businesses and the Rangers are there to help. 

Reducing crime and
its perception 
You have told us that Putney is generally safe and crime is
low, but that you would like some additional physical
presence on the streets for reassurance and to ensure
Putney continues to be safe. Putney BID will do this in the
following ways:

WWW.PUTNEYBID.CO.UK

Enhancing the Night time Economy

Putney has a thriving night-time economy that needs to
be carefully managed through strategic planning, and
best practice. 

Putney BID will develop the Pubwatch scheme and
organise regular briefing meetings. The BID will promote
the Metropolitan Police Behave Or Be Banned (BOBB)
scheme and ensure that any violent offenders are served
with an automatic ban from the many excellent pubs that
Putney has. Offender photos will be shared with licensed
premises so that they are aware of potentially dangerous
individuals before they have a chance to enter premises. 

Recognised Accreditation

Putney BID will aim to deliver services at the very highest
standard. The BID will work towards achieving nationally
recognised accreditation in the reduction of Business
Crime such as exploring the potential of the Purple Flag
accreditation for the night time economy and Best Bar
None, which will serve to reinforce a positive perception
of Putney. 

YES
vote
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Putney BID Rangers 

The Rangers will deal with any issues that may cause the
high street to not look its best such as dumped rubbish
and graffiti. If they can tackle the issue without support
they will, if it needs more than a quick fix, the BID will
ensure this is resolved promptly. 

Annual Deep Clean and
Chewing Gum removal 

The BID will fund a full deep clean and targeted chewing
gum removal of the BID area annually.

Floral displays and festive lights

The BID will add to the flora of the town centre with
hanging baskets and other planting where appropriate.
The BID will investigate modern and innovative ways to
decorate the town centre during the Christmas period.

Air Quality

Everyone is aware that Putney has poor air quality.
The Putney BID will be a strong voice and will lobby
central Government, Wandsworth Council, London
Transport and other stakeholders to continue to
implement measures to improve the air quality in Putney. 

Putting the shine back
into Putney 
You have told us that Putney could look smarter.
Although Wandsworth Council will remain responsible for
day-to-day baseline cleaning of Putney, the Putney BID
will provide additional cleaning in the following ways:

I’m really looking forward to the

prospect of having a BID in Putney. 

It's vital that we create a platform to

entice responsible and positive

businesses to the area so that we can

rekindle the vibrancy and variety of 

the high street and put Putney back

on the map, restoring its appeal for

the local community.  
Tim Sparrow 

Area Manager, Be At One

The Putney BID would reinforce a positive perception of Putney. 
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Informed choices

The BID will work with all transport partners and parking
providers to ensure messaging around visiting Putney is
consistent and accessible making it easier for visitors to
make the best travel choices, whether that is by public
transport, car, foot or cycle. The BID will use its online
marketing channels to seamlessly connect visitors with
information about how to get to and from Putney in the
most efficient and enjoyable way possible.    

Staff Parking Information

Putney BID will ensure that full and clear information on
parking and public transport is available to staff of all BID
members. The BID will work with parking providers to
ensure that parking is always as cheap and convenient as
it can be for staff of BID members.

Putney – access all areas 
You have told us that although Putney enjoys excellent
public transport routes and parking is available
on-street and off-street; yet people regularly express the
need for improvements.

WWW.PUTNEYBID.CO.UK

YES
vote
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Joint Purchasing Opportunities -
reducing business costs

Putney BID will offer smaller businesses the opportunity
to purchase core utilities as one, such as commercial
trade waste services, recycling and insurance, helping
them to achieve the savings that can be made through
group purchasing. This could help many businesses save
more than the cost of their BID levy.  

Regular local networking events

The BID will hold regular networking events to
encourage Putney businesses to share experiences and
ideas, and do business together, strengthening the
Putney economy. 

Business workshops

Access to business workshops where you get the
chance to table and address  company challenges
with other companies.

Staff training days 

Access to a calendar of training days built around First
Aid, Digital Skills and Customer Service aimed to
develop skills in your employees and boost your
business.

Explore opportunities to enhance
broadband provision

Putney BID will lobby for improved broadband provision
in the town centre, will work with partners and providers
to raise issues of poor provision and to explore
opportunities to support broadband enhancement with
individual businesses.

Prefer Putney

The BID will bring together a selection of exclusive offers
and treats for employees as well as a series of ‘live well’
employee-focused lunchtime activities aimed at
enhancing the enjoyment of Putney for your teams –
all of which can contribute to your recruitment and
retention of quality staff.

The Putney BID will encourage businesses to work better together

Having personally worked

with businesses both inside and

outside BID areas, I can say with

confidence that the BID really

does add value and provide

much needed support to small

independent retailers. 
Edwin Harrison, 

Owner, Artisan

Bringing Putney
businesses together
You have told us that businesses could work better
together. Putney BID wants to help all Putney businesses
improve their performance – both retail and non-retail.
It will do this in a number of ways.  
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Putney BID Budget Year 1 Year 2 Year 3 Year 4 Year 5 Total

Income

BID levy £ 290549 £ 290549 £ 290549 £ 290549 £ 290549 £ 1,452,745

Total income £ 290549 £ 290549 £ 290549 £ 290549 £ 290549 £ 1,452,745

Expenditure Year 1 Year 2 Year 3 Year 4 Year 5 Total

Operational Costs £ 60,110 £ 60,110 £ 60,110 £ 60,110 £ 60,110 £ 300,550

Marketing Putney £ 90,165 £ 90,165 £ 90,165 £ 90,165 £ 90,165 £ 450,825

Reducing crime &its
perception

£ 75,137 £ 75,137 £ 75,137 £ 75,137 £ 75,137 £ 375,685

Putting the shine back
into Putney

£ 30,055 £ 30,055 £ 30,055 £ 30,055 £ 30,055 £ 150,275

Putney -
access all areas

£ 10,027 £ 10,027 £ 10,027 £ 10,027 £ 10,027 £ 50,135

Business working better
together

£ 15,028 £ 15,028 £ 15,028 £ 15,028 £ 15,028 £ 75,140

Total expenditure £ 280,522 £ 280,522 £ 280,522 £ 280,522 £ 280,522 £ 1,402,610

Annual Contingency £ 10,027 £ 10,027 £ 10,027 £ 10,027 £ 10,027

Budget 
The BIDs budget covers all of the initiatives set out,
funded by the contributions from businesses via the
BID levy.

In addition to the BID levy, it is likely that the BID will
be able to benefit from voluntary contributions from
other partners, access grants or receive sponsorships.

This initial budget will be refined as more detailed
costs are established.

The Board will review the performance of the BID
against agreed key performance indicators and
produce and circulate an annual report.

To keep levies as low as possible, the BID’s budget
is based on 2010 Rateable Values, rather than those
emerging through the 2017 revaluation.
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Costs to businesses
Your BID levy will be calculated as 1.25% of your rateable
value. For example; a business with a rateable value of
£10,000, your BID levy would be £125 – equivalent to just
£2.40 per week.

Individual business premises with a Rateable Value below
£10,000 would not be liable to a levy.

The BID levy will be calculated using the 2010 Rateable
Values, keeping overall costs down.

Rateable
Value

Indicative
Annual BID Levy

Nominal cost
per week

£10,000 £125 £2.40

£20,000 £250 £4.81

£50,000 £625 £12.02

£100,000 £1,250 £24.03

£150,000 £1,875 £36.05

£200,000 £2,500 £48.08

YES
vote

Our Central Support is

based in Putney and we in

Nando’s love this part of London

but feel that it could be marketed

better as a great place to work,

live and visit. A BID would 

enable this to happen.

Michael Gardner,
Property Director, Nando’s
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The levy rules
1 The levy rate to be paid by each property or hereditament is to be calculated at 1.25% of its rateable value (2010 figures)

at the ‘chargeable day’ (notionally 1st March each year).

2 Only properties or hereditaments with a rateable value of £10,000 or more will be liable for the levy.

3 The maximum levy that would be liable for any single hereditament is £12,500.

4 The number of properties or hereditaments liable for the levy is estimated at 410.

5 The BID board would decide whether to apply an annual increase to the levy, taking account of inflation and economic
conditions. Any increase would not exceed 3% of the levy multiplier year-on year.

6 The levy will be charged annually in full for each chargeable period which will be April to March each year, first payable in
April 2017, and then annually each April. No refunds will be available on the levy charged. The levy must be paid in one
payment.

7 The owners of untenanted properties or hereditaments will be liable for payment of the levy.

8 Occupiers within managed shopping centres (Putney Exchange) that are subject to a service charge for management will
pay 60% of the levy.

9 Charitable organisations that are subject to relief on their business rates liability are subject to a discount and will pay
60% of the levy.

10 The levy is calculated using the 2010 rateable values.  Those hereditaments rising over the threshold due to the 2017
revaluation or subsequent revaluation during the BID’s term are not liable for the levy, unless the increase results from an
actual physical change (for example, change of use, improvement, or extension to the property), rather than an increase
which solely reflects changes in rental values.  Hereditaments that fall below the levy threshold due to the 2017
revaluation or any subsequent revaluation will remain liable for the levy for the BID term.

11 Wandsworth Council will be responsible for collection of the levy and its distribution to the BID company. The charge for
delivering this service will be £4100, nominally £10 per hereditament per year, to cover the costs of collection. To keep
costs to a minimum the additional cost of issuing reminders for non-payment would be billed to the BID separately,
reflecting only the actual level of reminders required. It is estimated that 25-30% of bills will require a reminder notice,
the cost of which would be in the region of £1000-£1200.

WWW.PUTNEYBID.CO.UK

Ballot arrangements
The formal ballot will be carried out by Wandsworth Council between 

4th November and 1st December 2016. 
All businesses eligible to pay the BID levy will have a vote for each property or rated unit
(hereditament). Where a business has more than one unit, it is very important to return the
ballot paper for each of these. 

To implement these proposals the BID must win the ballot on two counts:

1) Straight majority by number of those voting

2) By a majority in rateable value of those voting

If the ballot returns a majority in favour on both counts, the BID will be become operational
from 1st April 2017 for a five year period.

You will receive your ballot paper in the post and should vote on the ballot paper and
return the ballot paper to Wandsworth Town Hall in the pre-addressed envelope.

YES
vote
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Accountability and transparency
All BID levy paying businesses would  automatically be company members and are encouraged to put themselves forward to sit on
the Putney BID’s project steering groups and Board.

1 The number of Directors (the Board) will not exceed 12. This may include some non-levy payers, although always in a minority.
The Board will be subject to annual re-election with confirmation at the Annual General Meeting.

2 The Board shall appoint a Chair.

3 The BID will establish an advisory group to advise on operational and service delivery issues, oversee performance
measurement, and more generally act as the primary consultative and advisory body on BID services. It will meet quarterly,
prior to Board meetings. Minutes from each BID advisory group meeting will form part of the information provided to the
Board ahead of their meetings. In turn, minutes of Board meetings will be circulated to the BID advisory group.

4 Provided that the BID is meeting its overall objectives and subject to full consultation with the BID advisory group, it shall have
the ability to vary service delivery and expenditure allocation according to the changing demands of levy payers. However, any
change to the BID boundary or to the headline levy rate would require an alteration ballot.

5 The BID advisory group will be made up of representatives of levy paying businesses and non-levy payers and will be elected
periodically. Additional members may be co-opted, including representatives from partner organisations.

6 Directors will be drawn from levy-paying businesses within the wider BID advisory group.  Between BID advisory group
meetings, they will act as a ‘management group’ and take specific responsibility for governance matters such as financial
arrangements, contractual obligations, human resources, standards and compliance. The Board will be required to report
activities and decisions to the advisory group, who act as representatives on behalf of levy payers.

7 The BID will file annual accounts compiled by independent accountants, audited as necessary, with Companies House. The
accounts will be available to all levy payers. An annual report on activities, including finances, will be published. Wandsworth
Council will also regularly monitor financial performance  and an Annual Meeting for Members and levy payers will be held.

8 An Operating Agreement, which includes the Council’s Baseline service commitments, will be publically available. A copy will
be available at www.putneybid.co.uk 
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Get in touch
If you would like further information or to arrange a

meeting to discuss these proposals please email
info@putneybid.com


